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Leadership



● Senior Manager of 10-person bicoastal team of 

producers and editors

● Direct team of seven content creators day & night for 

82+ games and season tentpole events (NBA All-Star, 

Draft etc…)

● Lead marketing  strategy for Twitter Sports & Gaming 

verticals

● Strengthen cross-functional relationship between 

marketing partnership and legal resulting in $5.6million 

in digital sales for 2022-23 season

Industry Leader

https://youtu.be/BsYXzhSCt3M


Awards



Award-Winning
Career

CANNES LION
Silver, Copywriting

WEBBY
Best Overall Social

CLIO
Gold, Digital/Social 

Media

APSE
Projects & Column 

winner

ONE SHOW
Bronze, Social Media



Brand 
Tone Of Voice



@Twitter

Leader on  Twitter’s Global Social and Editorial team 

which is responsible for the tone of voice and content 

on the main brand handle.

All @Twitter Tweets are workshopped and 

brainstormed by our team to assure they are on trend 

and on brand

62.4M Followers

Twitter, Marketing Lead

https://twitter.com/Twitter/status/1480571976414543875
https://twitter.com/Twitter/status/1480571976414543875
https://twitter.com/TwitterSports/status/1565424054865170433
https://twitter.com/TwitterSports/status/1565424054865170433
https://twitter.com/TwitterSports/status/1493010433502064642
https://twitter.com/TwitterSports/status/1493010433502064642


Marketing 
Campaigns



Super Bowl LVI 

Partnered with the NFL to activate and amplify the 

best Super Bowl convos and place them on SoFI 

Stadium's state-of-the-art roof during the Super Bowl. 

Also spearheaded Surprise & Delight tactic to bring 

diehard fans to the exclusive Tweet Suite at the game

$11.5M estimate ad value of content on the roof. 

( 2.4 x higher than 2021 NFL Twitter Campaign)

59.7M Impressions

22.2M Video Views

1.33M Engagements

Twitter, Marketing Lead

https://twitter.com/TwitterSports/status/1493256173432147968


Sponsored Content
DoorDash x In-Season 

Tournament

Built engaging, educational and compelling content to support all 

phases of the NBA’s inaugural In-Season Tournament.

DoorDash owned all executions from ticket sales, to app 

integrations, to social media promotion and game coverage. 

One small part our $5.6 Million in digital sales

23 Total Posts

2.3M Impressions

75K Engagements

New York Knicks, Director of Social

https://www.facebook.com/photo.php?fbid=883532646475578&set=p.883532646475578&type=3
https://www.instagram.com/reel/CzMQDtvxhSA/


2024 NBA All-Star 
Campaign

New York Knicks, Director of Social Media

Our one month long social campaign was the most consistent 

driver of votes by utilizing game highlights, influencer 

partnerships and hyperfocus on international audiences.  

Fifth most engaging  NBA team social account (out of 30) during 

voting period and 3rd Place winner for League’s Best 2024 

All-Star Campaign.

382  Total Posts (+101%)

29.5 Impressions (+145%)

1.89M Engagements (+175%)

8.01M Video Views (+232%

*Increase Calculated Year Over Year

https://www.instagram.com/p/C20yH3Bxveu/?img_index=1


Social Media
Activations



Marcello x New York 
Knicks

New York Knicks, Director of Social Media

Amplified the international appeal of soccer legend Marcello and 

the New York Knicks to generate a night of content designed to 

merge the two brands. 

Collaboration with Marcello (67.5M  followers), NBA(87.3M 

followers), NBA Brasil (2.9M followers)

Most viewed IG Reel in Madison Square Garden Sports history 

30.9M Views

1.9M Engagements

1.7M Video Views

18.7M Impressions

.

https://www.instagram.com/p/C2OLq1_RHdl/
https://www.instagram.com/p/C2OLq1_RHdl/


#WNBATwitter

To celebrate the WNBA’s 25th anniversary, Twitter Sports 

launched a campaign highlighting diverse WNBA Twitter 

community members who have supported the league for years.

We put their brands, voices, and faces at the center of the 

campaign to let their passion for the WNBA speak for itself

1.2M Impressions

2.1M views

2.4% Engagement rate

#WNBATwitter usage +125% w-o-w

Twitter, Marketing Lead

https://twitter.com/nikebasketball/status/1446544279447474187


¸

Heung-Min Son Joins 
Twitter

Demonstrated why Twitter is the place where athletes and global 

fans can actively interact with one another by starting a Twitter 

account for one of soccer’s biggest stars,  South Korea’s Son 

Heung-min. 

54.56K Total Tweet Volume (18.1K Unique Tweets + 35.7K 

Retweets)

322K Engagements 

755.2M Estimated Reach

Twitter, Marketing Lead

https://twitter.com/Sonny7/status/1521566665120563200
https://twitter.com/TwitterSports/status/1521568721122201600


Content 
Strategy



Bleacher Report x NBA

Bleacher Report, Senior Manager Social Moments

Commemorated start of NBA season by matching  rappers with 

their hometown NBA team.  

Activation  featured cross-functional efforts across multiple 

departments  (social media, creative studio, programming, 

editorial and sales)

133K Page Views

940K Engagements

1.7M Video Views

.

https://twitter.com/BleacherReport/status/920336859485503488


Bleacher Report 
Power 50

Bleacher Report, Deputy Managing Editor

A definitive list of the 50 most influential people in sports culture. 

Creative lead for Bleacher Report’s largest social and editorial 

cross- functional project. Garnered press on CheddarTV, USA 

Today, XXL Magazine and social shares from notable athletes and 

celebrities on the list.

2.6M Page Views

5.8M Video Views

900K Engagements

https://www.instagram.com/p/BllxCUHnSeH/?hl=en


THANK YOU
Email: Adenajones1@gmail.com

Phone: 631-334-1607
www.adenajones.com

LinkedIn: in/adenajones

mailto:Adenajones1@gmail.com
https://www.linkedin.com/in/adenajones/

